
NEPTUNE CIVICS 101 – LESSON 8 

 

Really Ticked Off About An Issue? Think Your Neighbors SHOULD Be Ticked 

Off It As Well, But Not Sure How They Feel? 

 

DO SOMETHING ABOUT IT… 

 

And Start Right In Your Neighborhood! 

 

But what exactly should you do first? It’s called 

“Force Multiply” by taking it to the streets. Instead 

being the one squeaky wheel, find some people to 

help grease the wheels and get more water on the 

fire. 

 

For example, going back to our ideas on how to save 

money in our Public Employee Union contracts, we’ll  

bet you that few people know about how little our employees pay for benefits. 

We’re sure that will spark some interest especially when homeowners are 

struggling to pay their taxes. 

 

Prep a flier with a couple of very clear and important points.  

 

MAKE SURE IT IS FACTUAL AND INCLUDE REFERENCES WHERE POSSIBLE 

 

Don’t fill the page up with too many words. If you do; it will look crowded and 

uninteresting. The standard rule of advertising is to use a lot of white space. Bullet 

point things. 

 

Include your name and contact info… 

 

Drop it off at your neighbor’s homes. Do 10 or so homes a day when you have time. 

Knock on the door and see if the residents are home so that you can have an 

opportunity to speak one on one. There’s less chance of your flier ending up in the 

garbage and it’s an opportunity to show your enthusiasm. 

 

Be firm, clear and most certainly respectful of dissenting opinions. There’s no need 

to rile up the opposition. And most of all, do NOT put the fliers in the mail box. 

There are Federal Penalties for repeated violations of that rule.  

 



 

 

When you find someone who is enthusiastically of like mind, get their contact 

info, form a group and get the group to the Township Committee meetings 

and let them know what you’re thinking. 

 

There’s power in numbers and our elected officials will never know what the 

problems are, unless YOU tell them. 

 

MAKE THEM EARN THEIR PAY AND DO THE JOB THEY WERE ELECTED TO DO 

 

And If They Don’t, YOU Know What To Do On Election Day. 

 

 

READ MORE ON THE FOLLOWING SPECIFICS FROM WIKI ANSWERS: 

 

Get the message out. Once you've learned the basics of affirmative, motivational 

messaging techniques, be ready to spread the word. There are so many possible 

publicity methods available to you that it's best to concentrate on what you're good 

at doing and what fits in with your time and other resources. Some suggestions for 

getting publicity for your cause include:  

 

• Fliers: Create a flier that lists the name of your organization, time/date you 

meet, where and what exactly your organization does. Hang the fliers around 

school, the neighborhood (but first check to see if there are city codes about 

where public info is allowed; you don't want to risk a fine), community 

bulletin boards, inside coffee shops or cafes, etc. 

 

• Table-sit: See if you can rent a table, either in school, university, or 

somewhere local, like outside of the supermarket or in the park. Have a sign-

up list, info about your organization and colorful posters to attract people 

(and having free stuff isn't a bad idea either). 

 

 



• Use the web: There are many great websites dedicated to finding volunteers. 

Publicize exactly what you need online and consider contacting schools, 

churches, student associations, friends, family, and community groups online 

for additional support. 

 

• Introduce yourself: The absolute best way to get people interested in your 

cause is through face-to-face contact. A person is more likely to respond if 

they feel like they're wanted and needed in a group. The person can ask 

questions and get more information. So don't hesitate to walk up to the girl 

reading a magazine in the coffee shop–she might be looking for the group 

you're starting. 

 

 

• Use subcommittees if you've created your own group. If many people are 

involved in your group or have signed on as temporary volunteers, it may be 

helpful to form subcommittees. These can be useful for large groups that are 

doing multiple projects or multiple actions towards the same goal. Here are 

some examples of subcommittees that you might need for a single large 

action like a benefit concert, charity race, or protest march:  

o Public Relations: This subcommittee does all of the canvassing, 

especially right before the event. They also handle any ads that appear 

in campus or local papers or on radio or television. They book tables 

for table sitting and help create banners and posters to hang around 

the area. They also serve as a press contact to drum up media attention 

surrounding the event. 

o Outreach: This subcommittee liaises with other organizations, local 

businesses, and anyone that might be able to support the event 

through advertising, funding, in-kind donations of space or food, etc. 

o Logistics: This subcommittee takes care of all practical matters such as 

scheduling, booking performers, finding needed equipment and 

services, getting necessary permits, arranging for parking, taking care 

of food, etc. 

o Financial: This subcommittee keeps track of the event budget and 

makes thing everything runs smoothly where money is concerned. 

Tasks include creating a budget, paying performers and service 



providers, setting any event prices, arranging for donations, and 

identifying pre-event fundraising nee 

 


